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ABOUT

Danielle von Braun has over fifteen years of experience as a production designer and
prop stylist. She loves hiking, spending time with family and her two sweet pups
Spooky and Noodles.

Advertising Clients Include:

Abercrombie & Fitch, American Express, Aveda, bareMinerals, Benefit Cosmetics,
Beyond Yoga, Bloomingdales, CAST, Candies, Charles David, COMCAST, Colourpop,
Corona, CVS, David Yurman, Dewar's, Fabletics, Ermanno Scervino, Emporio Armani,
FCUK, For Love and Lemons, Furla, Goop, HBO, Instacart, lllumina, JBrand, JCPenney,
Jimmy Choo, La Mer Skincare, Levis, Ann Taylor LOFT, Lyft, Lululemon, Macys,
Maybelline, Miss Sixty, Mother Denim, Netflix, Nissan, Nordstrom, Old Navy, Omega,
Paramount, Philipp Plein, Pureology, Reebok, Sandro, Sephora, Shiseido, Sorel,
Superga, Tanqueray, Talbots, Target, Tarte, TBS, Tiffany’s, Turner Entertainment,
Urban Decay Cosmetics, Ulta, Universal Music, Universal Pictures, Victoria's Secret,
Walmart, Warner Brothers, Who What Wear, Wrangler

Danielle von Braun

Agent: gisellek@art-dept.com
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